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According to a recent survey conducted by #DB3 research company in January 2019, the
aggregated audience of 6 web sites of Russian television channels totals 474 thousand
people (aged 15-74) using PCs to access internet. The 6 sites are: 1tv.ru, ren.tv, vesti.ru,
ntv.ru, tnt-online.ru, russia.tv. The six sites, with their aggregated audience, take the 21st
place in Belarus in terms of coverage

If we compare their audience with the news sections of Belarusian portals, then only the
news sections of tut.by (1.14 million) and onliner.by have a larger audience. The aggregated
audience of Russian television channels is larger than the audience of the news section of
Mail.ru - 438 thousand and Yandex.by - 384 thousand people. The closest, audience-wise,
Belarusian news resource kp.by has an audience of 302 thousand people.
Let’s compare socio-demographic characteristics of aggregated Belarusian audience of
these six sites and of the general Belarusian internet audience (again, aged 15-74 years,
accessing internet via PCs).
In terms of gender: aggregated Belarusian audience, six Russian TV sites: 45.59% male,
54.41% female. General Belarusian audience: 49.92% men, 50.08% women.
In terms of age: older people prevail among the visitors of the sis Russian TV channels web
sites.

Educational characteristics are related to the age ones on the one hand, on the other hand,
these are the users who are looking for an additional source of information on the Internet.

Differences in the occupational characteristics are presented in the table below.

Since retired PC users prevail in the audience of Russian television channels sites, we see
larger proportion of people with a monthly income of 180-250USD. The level of education,
type of activity (management) leads to a slightly higher proportion of people with a high
level of income in comparison with the entire Belarusian Internet audience.

If you look at the differences in geography:

As it was expected, the share of six Russian TV websites users in smaller cities (less than
50,000) and rural areas Is larger than the overall Belarusian Internet audience. It is
surprising, however, that there is a large proportion Minsk audience in the composition of
aggregated Russian sites audience. As a hypothesis, it can be assumed that these Internet
users are looking for additional information. Therefore, it is important to analyze their
behavioral characteristics in order to try to offer alternative information or useful local
content.
Obviously, visitors to TV channel sites are watching traditional TV more!

Reach of computer audience of some information resources:

If a more in-depth and regular analysis of the results of media research is to be conducted,
one must necessarily compare the audience of Russian television channels with the
audience of Belarusian news sites owned by state and non-state entities not only in terms
of coverage, but also in terms of socio-demographic and behavioral characteristics.
In conclusion. The websites of the six Russian television channels analyzed are quite
popular among Belarusian Internet users who access the net via PCs. Almost all of these
channels are present in packages of traditional television broadcasting, yet television
viewers visit their sites. It is necessary to carefully analyze what kind of content attracts
Belarusian Internet audience. What kind of information, entertainment, training
opportunities are in demand in order to provide that content.

