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The social network Twitter, which has over 300 million monthly users (MAU)
and about 200 million daily users (DAU), is an extremely popular political tool
for informing a global audience. For most of the world's politicians, leading
political experts, analysts, and journalists, it is considered good form, a natural
practice to have a Twitter account. All the major news media, agencies, as well
as think-tanks, are actively present on Twitter.
In Belarus, Twitter was named as a source of information only by 11.1% of the
male and 5.7% of the female audience, according to the study “Media
Consumption During the COVID19 Pandemic”, which was conducted by the
Baltic Internet Policy Initiative (BIPI) in August 2021.
The social network Twitter provides a unique opportunity to maintain
attention directed to Belarus in the global information agenda. Unlike other
social media, where it is possible to buy a number of users - often bots, of
course - to increase coverage and create an illusion of widespread influence,
social connections, the use of macro and micro influencers are important in
twitter. This means that well-known politicians and journalists can have
hundreds of thousands and millions of followers - this is a macro level, while
many influential experts can have thousands and tens of thousands, and even
hundreds of subscribers - but those subscribers can also be influential experts,
politicians who listen to the opinions of these experts, journalists who take
comments from them. This is a macro-level and it is also important and
necessary to work with it.
This post will present the results of the 2021 #StandWithBelarus campaign
analysis report , obtained using data from TweetBinder.

During the time period from February 3, 2021 to December 25, 2021, there was
the following number of tweets with the hashtag #StandWithBelarus :
142,068:

It can be seen that the majority were retweets, i.e. republishing some other
original tweets.
Temporal distribution:

During the November campaign, there was an important tweet from US
Secretary of State Anthony Blinken:

Only for some reason it lacked the necessary hashtag…
10 Tweets with the most retweets:
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The tweet of Michał Szczerba, the Vice-Speaker of the Seim of the Republic of
Poland, posted in support of the illegally convicted Belarusian student Artem
Bayarsky, which can be considered a vivid example of solidarity with the
Belarusian people.
10 Tweets with the most likes:
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Here you should pay attention to the correlation of Svetlana Tikhanovskaya's
tweets, which collected both the maximum number of shares and the
maximum number of likes.
Contributor ratings:
Followers with the most influence (tweets x followers):

One can see the result of the work done - the account of Svetlana
Tikhanovskaya has almost the maximum influence. As the number of followers
grows and the level of activity is maintained, this number will only increase.

The most popular contributors:

The most surprising is the presence of an account of the Ministry of Foreign
Affairs of the Russian Federation (Sic!)
The most reposted contributors:

Contributors with the most likes:

Most active contributors:

Contributors who made the most retweets:

Contributors with the most original tweets:

Contributors with the biggest amount of photos:

After this incredible set of historical data, it is appropriate to quote from Damon
Centola’s Change: How To Make Big Things Happen [2021]:
Generations after Paul Lazarsfeld discovered the phenomenon of opinion
leaders, we finally have a new kind of data at our disposal.
Now we can confidently say that influencers, whose social contacts are
incredibly high, do not play a leading role in spreading social change.
Their main driving force is simple social connections between people from the
periphery of networking, which until today almost no one thought about.
If social changes do take root in society, then they will happen only there among people who are faced with the same choices and problems that we
all face.

Among people whose interactions and acceptance form an invisible but
essential part of our daily life. The backyard of networking is a place of power.
This is where broad currents of social change gain momentum and sprout.
But we must understand that technology does not determine either strong
or weak ties.
Additionally, the photos that have collected the most likes:

A slightly different photoset, where the photos got the most shares:

Hashtags that have been tweeted together with #StandWithBelarus:

In the final part:
The political year 2021 is coming to an end and it is necessary to think about
new, fresh political campaigns for 2022. To do this, one needs to carefully
research and try to understand the untapped opportunities of this year's
campaigns. It’s important to understand what practices worked well, but it is
strategically even more important to understand what did not work, what
campaign mechanics need to be changed and improved. It is recommended
to use a wide range of analytical tools so that decisions are based not only and
not so much on intuition, but on studies, often possible to be done in real time.
As a result, it would be nice to hope that tapping the possibilities of social
networks, accumulated political capital, and the trust of people who believe in
new opportunities, will bring long-awaited political changes in Belarus.
Reference by topic:
Day of Solidarity with Belarus Political Prisoners November 27, 2021
The full report can be found here.
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